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Employability ]

(AwWanunsniumsidviur)

being capable of getting and keeping fulfilling work

- gaining initial employment,
- maintaining employment, and
- obtaining new employment if required.
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In the picture you can see how the Ecofont is created by omitting parts of
the letter. At the shown ize, this obviocusly i= not very nice, but at a
regular font size it is actually very usable. MNaturally, the results vary
depending on your software and the quality of your screen. The Ecofonts

works best for OpenOffice. AppleWorks and MS Office 2007. Printing with
a laser printer will give the best printing results.

ecofont

The Ecofont is based o1 the Vera Sans, an Open Source letter, and is
available for Windows, Mac 03X and Linux.
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Crowdcasting ]

The intersection of broadcasting and crowdsourcing.

The process of crowdcasting uses a combination of
push and pull strategies to first engage an audience and
build a network of participants and then harness the
network for new insights.

These insights / concepts can include new product
iIdeas, new service ideas, new branding messages, or
even scientific breakthroughs.

Crowdcasting usually takes the form of a competitive
event with a compelling prize.
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[General Guidelines] —b[ Sectoral Initiatives ]




[ Inclusive Business ]

(ssfonluUANU)

IS a sustainable business that benefits low-income
communities by:

- directly employing low-income people

- targeting development of suppliers and service
providers from low-income communities

- providing affordable goods and services targeted
at low-income communities

Inclusive business is not corporate philanthropy!
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